
Driving Membership Growth 
Through SEO

CLIENT SUCCESS STORY DPC HEALTH

How Advanced Integrated Marketing Inc. helped a membership-based health clinic 
achieve sustainable patient acquisition through strategic SEO and website 
development — without adding to internal marketing workload.



Client Profile: DPC Health
DPC Health is a membership-based health and wellness clinic offering a 
comprehensive suite of services including family medicine, weight loss 
programs, hormone therapy, and peptides. Operating outside of traditional 
insurance models, the practice relies on direct patient relationships and 
membership enrollment as its core business model.

This model creates a unique marketing challenge: growth depends entirely 
on attracting the right patients organically — people who are motivated, 
health-conscious, and ready to invest in their wellness.

Practice at a Glance

Membership-based model

Family medicine

Weight loss programs

Hormone therapy

Peptide treatments

No insurance participation



The Challenge
DPC Health needed a path to sustainable patient acquisition that didn't depend on 
insurance reimbursements, paid ad spending, or adding staff to manage manual 
intake calls. The clinic was growing, but growth felt fragile — too dependent on paid 
channels and internal effort.

No Insurance Safety Net
Every new patient had to be earned 
through direct outreach or organic 
discovery — making online visibility 
critical.

Paid Ad Dependency
Reliance on Google and Meta 
advertising created ongoing costs 
with no long-term compounding 
value.

High Operational Burden
Staff time was consumed by manual intake calls and follow-ups, limiting 
capacity for patient care.



Why DPC Health Chose AIM

The client chose AIM not because of a flashy pitch — but because of a genuine partnership approach, strategic depth, and a commitment to 
delivering real results over overselling services.

Detailed Consultation
AIM invested time upfront to understand the 
clinic's unique model, patient base, and 
growth goals before recommending any 
strategy.

Strategic Recommendations
Rather than pushing a bundled package, AIM 
identified the highest-leverage opportunity: 
SEO and website optimization.

Partnership Approach
The client experienced AIM as a true partner — 
listening, adapting, and staying focused on 
long-term outcomes, not short-term upsells.



The Strategy: SEO + Website Development
AIM executed a focused, two-pronged strategy designed to increase organic discovery and convert website visitors into active clinic members 
— without overwhelming the internal team.

SEO Execution
Target local keywords and 

optimize content.

Visibility Gains
Improve search rankings 

and local discovery.

Website 
Improvements
Implement conversion-
focused design updates.

Patient Journey
Simplify intake and clarify 
next steps.

By combining search engine optimization with meaningful website enhancements, AIM ensured that when prospective patients found DPC 
Health online, the website was ready to do the heavy lifting — answering questions, building trust, and driving membership sign-ups without 
requiring staff intervention.



SEO Execution: Getting Found 
Organically
AIM's SEO work focused on improving DPC Health's visibility in local search results 
— ensuring the clinic appeared when prospective members in the area searched for 
direct primary care, weight loss, and hormone therapy services.

Local Keyword Targeting
Optimized for high-intent local 
search terms that attract patients 
ready to enroll.

On-Page Optimization
Structured content and metadata to 
align with how patients search for 
DPC and wellness services.

Organic Authority Building
Developed sustainable search rankings that compound over time — unlike paid 
ads that stop the moment the budget ends.



Website Development: Converting Visitors Into 
Members
AIM's website improvements transformed DPC Health's digital 
presence from an informational page into an active patient 
acquisition engine. The updated site was designed to guide 
prospective members through a clear journey — from awareness to 
enrollment — with minimal friction.

Clearer service descriptions and value propositions

Streamlined intake and contact pathways

Trust-building content tailored to DPC membership

Mobile-optimized experience for on-the-go searchers



Results: Sustainable Growth Delivered
DPC Health reported meaningful, ongoing improvements across patient acquisition, operational efficiency, and marketing economics — all 
driven by organic search performance.

Membership Growth
Ongoing increase in new patient enrollments driven by organic 
discovery rather than paid acquisition.

Organic Patient Acquisition
Patients began finding the clinic through Google search without 
the clinic spending on ads to reach them.

Reduced Ad Spend Reliance
Lower dependence on Google and Meta advertising translated 
directly into improved marketing ROI.

Lower Operational Burden
The website handled patient education and intake initiation — 
freeing staff time for higher-value work.



"Patients were finding us organically and the website did the work. Brig listened, 
partnered with me, and helped us grow."

— Lan Pham - DPC Health



Key Takeaways
DPC Health's success demonstrates what's possible when a focused SEO strategy meets a partnership-first approach. These are the outcomes 
that matter most for membership-based clinics considering their marketing options.

1

Listen First
AIM's detailed consultation identified the right 

strategy before recommending any service.

2

SEO Over Ads
Organic search builds compounding value — paid 
ads require perpetual spend for the same result.

3

Website as Engine
A well-optimized site reduces internal workload and 

converts visitors without staff involvement.

4

Sustainable Growth
The result is a scalable acquisition model that grows 

the practice without growing the burden.

Ready to grow your clinic's membership through organic search? Advanced Integrated Marketing Inc. brings the same partnership-
first approach to every client relationship.


